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Abstract 
The current issue of financial literacy is addressed at the international level and the trend suggests that increasing the level of 
population knowledge in this direction can be more than useful. Financial literacy is a set of knowledge and skills necessary for 
people to financially secure themselves and to behave actively in the market of financial products and services. Financially 
literate citizens are well versed in issues of money and prices, and are able to manage their personal budget responsibly. Finances 
are important part of everyday life and financial literacy is the best way to prevent over-indebtedness of citizens. Therefore it 
should be taught at schools. The government of the Czech Republic has approved the National Strategy for Financial Education. 
The survey focused on mapping the level of knowledge of financial markets of the students was conducted and the results are 
presented in the paper. In addition to the survey, extensive surveys of information available on the Internet and information in 
many databases were conducted. Data obtained from the questionnaires were analyzed using statistical software Statistica SPSS. 
The key problems encountered by consumers were identified and methodologically described. At the end of the paper new 
methods are proposed for effective teaching of financial literacy. 
3XEOLVKHGE\(OVHYLHU/WG 
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1. Introduction 
In particular with regards to the events of recent years a series of concrete international projects was initiated at 
the international level. For example in 2008 within the OECD the International Network on Financial Education ± 
INFE was created. Its main aim is to raise global awareness of the importance of financial education and also the 
support of the member states to develop their national strategies of financial education. 
The Government of the Czech Republic approved an updated version of the National strategy of financial 
education prepared by the Ministry of Finance of Czech Republic in May 2010 (1iURGQt VWUDWHJLH ILQDQþQtKR
Y]GČOiYiQt). This strategic document deals with the importance and principles of financial education, the roles of 
individual subjects in the financial education and presents the action plan for the financial education in the Czech 
Republic. 
At the Faculty of Information Management (hereafter FIM) at the 8QLYHUVLW\RI+UDGHF.UiORYp the Financial 
literacy is still not taught as a subject. Some of the areas belonging to the basics of the financial literacy are taught, 
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but the complete overview is missing. Aim of the research contained in this paper is to evaluate the current level of 
financial literacy at the FIM.  
2. Financial literacy 
The money and the financial products are an integral part of today's world. People should be able to treat them 
effectively. Alarming is the fact, that the indebtedness of Czech households is growing (Czech Statistical Office). 
The debts of Czech households increased by 4.3 billion to 1.063 trillion CZK in March 2011. Over the last year, 
households increased their debts by about 70 billion CZK (The Czech National Bank). 
The process of the financial education in the Czech Republic should be based on the dialogue of the public 
sector, consumers and the financial market so that the proposed solution maximizes the benefit for the whole 
society. 
The vast majority of people does not understand the market mechanisms by which the prices are created, they do 
not know the essence of money, and they do not see the difference between the consumption and the investment. 
They do not understand how the banks work. Another phenomenon that is the financial crisis cannot be forgotten. 
People fear for their savings and future career and moreover the financial illiteracy caused the mechanisms that 
made the financial crisis to be in motion. All this is reflected in the inability to properly respond to changes in the 
economic situation in the country. 
The definition of the financial literacy follows 'YRĜiNRYi: 
³The financial literacy is a set of knowledge, skills and attitudes of citizens necessary to financially secure 
themselves and their family in contemporary society. They are actively performing in the market of financial 
products and services. Financially literate citizens are well versed in issues of money and prices, and are able to 
responsibly manage their personal or family budget, including the management of financial assets and financial 
liabilities with regard to changing life situations.´ 
The financial literacy is a specialized part of a wider economic literacy. The economic literacy includes e.g. the 
ability to secure some income, considering the consequences of personal decisions on the current and future income, 
the orientation on the labor market, the ability to make decisions about expenditures, etc. 
With the financial literacy are also associated (6\VWpPEXGRYiQtILQDQþQtJUDPRWQRVWLQD]iNODGQtFKDVWĜHGQtFK
ãNROiFK): the numerical literacy (concerns particularly the use of mathematical skills to solve numerical problems), 
information literacy (such as the ability to search, evaluate and use the relevant information in the context) and legal 
literacy (as the orientation in the legal system, an overview about rights, responsibilities and opportunities). The 
development of these parts can also be the mean of creating and strengthening the economic, legal and political 
thinking of citizens. 
The definition of financial literacy is structured (see Figure 1). Financial literacy as a management of personal or 
family finances includes three components .OtQVNê: 
x monetary literacy  
- the competencies necessary for management of cash and cashless money, 
x price literacy  
- the competencies necessary for understanding the price mechanism and inflation, 
x budget literacy  
- the competencies necessary for the management of the personal or family budget (e.g. the ability to 
make a budget, to specify the financial objectives and to decide about the allocation of the financial 
sources) and includes the ability to manage a variety of life situations from a financial point of 
view. Budget literacy does not include only the general component described above, but also two 
specialized components: administration of financial assets (e.g. deposits, investments and insurance) 
and administration of financial liabilities (loans or leasing). In both cases this assumes very good 
orientation on the market of the different and complicated financial products and services and the 
ability to compare different products or services and choose the most appropriate one. 
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3. Results of the survey 
A survey was conducted at the FIM and lasted about one week. 170 students were questioned. Firstly the issues 
of the survey were introduced, than students were asked to complete a questionnaire. For this reason the return of 
questionnaires is one hundred percent. Regardless, some students did not fill all questions. This is reflected in the 
computation of characteristics - not all of them have the same size of investigated population - in some cases it is 
caused by ramification of the test (only those who positively/negatively answered the previous question), in others it 
is due to the above mentioned incomplete respondents' replies. 
The questionnaire has forty questions and is divided into three parts. The questions are both open (the 
spontaneous answer is expected) and closed (the respondent chose one or more of the possible answers). Questions 
should be also divided into attitude questions (detect the respondents attitude to the issue) and knowledge questions 
(the respondent is asked to explain some basic terms). 
The first part of the questionnaire consists of questions concerning the attitudes and experience particularly with 
personal budgets. In the second part, devoted to finances, they were asked about the attitude to finances and about 
knowledge of some basic terms. In the third section they were asked in particular whether they use some of the 
named financial products or not. 
First, students were asked how would they mark their level of financial literacy by grades 1-5 (as in school), then 
they could comment, whether are they satisfied with their evaluation or not. 48 % of respondents would grade 
themselves with mark 2, 35 % with mark 3. Mark 1 and 4 would give 7 % and grade 5 would give 1 %. 2 % of the 
respondents did not answer. With the evaluation 8 % is strongly dissatisfied, rather dissatisfied 21 %, 53 % rather 
satisfied, definitely satisfied 16 % and 2 % of respondents did not answer. 
The results of the first part of the questionnaire follow.  
x The vast majority of respondents pay their bills on time.  
x Overview of monthly household income has: definitely yes 35 %, 49 % rather yes, rather no 14 % and 2 % 
of the respondents have no overview.  
x Overview of monthly expenditures has: definitely yes 24 %, 62 % rather yes, rather no 22 % and 1 % of the 
respondents have no overview.  
x 16 % of respondents make regularly household budget, 34 % make the budget irregularly and 49 % do not 
make the budget.  
x The answer to the question represented by Venn diagrams ³:ho makes the budget´ is visible from the 
Figure 2.  
x If the budget is not made, the most frequent answer was that it is useless to make it.  
x Only 9 % of respondents deal often with the deficit of the personal budget. The majority of respondents do 
not deal with the deficit. Those who deal with the deficit reallocate their finances next month. 
x The surplus budget has more often 57 %, 25 % not often, 14 % has never and 3 % has ever. In 79 cases 
respondents save the surplus finances. 
Figure 1 The parts of the Financial Literacy, own processing 
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x If the net monthly income was 20 000 CZK, 19 % of respondents would pay for monthly mortgage 
payment more than 8 000 CZK (it is more than 40 %) of their net income. The average value of payment 
was 6 473 CZK. 
x 135 respondents make financial reserves, 31 do not. 
x In average the respondents can exist on their savings for four months. More than three months can exist 79 
respondents, more than 6 months 21 respondents and more than one year only 3 respondents. 
x More than a half of respondents do not make any steps to financially secure themselves for retirement. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
The results of the second part of the questionnaire follow.  
x 7KH TXHVWLRQ ³You'll want to negotiate a loan: what do you think is the most important criteria for the 
selection of beneficial loan"´ ZDV DQVZHUHG YHU\ GLIIHUHQWO\, but in most cases respondents do not 
include all important criteria.  
x The results of knowledge questions: in average, respondents knew 30 % of the right meaning of the term 
APR, 40 respondents were absolutely right; in average, respondents knew 65 % of the right meaning of 
the term p.a., 106 respondents were absolutely right; in average, respondents knew 34 % of the right 
meaning of the term GNP, 48 respondents were absolutely right;  in average, respondents knew 72 % of 
the right meaning of the term inflation, 97 respondents were absolutely right; in average, respondents 
knew 43 % of the right meaning of the term liquidity, 48 respondents were absolutely right; in average, 
respondents knew 49 % of the right answeU RQ WKH TXHVWLRQ ³:KDW ZDV WKH LQIODWLRQ LQ "´, 28 
respondents were absolutely right; in average, respondents knew 41 % of the right DQVZHU RQ ³:ho 
submit DWD[UHWXUQ"´, only 5 respondents were absolutely right; in average, respondents knew 39 % of 
the right DQVZHURQ³:KDW LV WKHGLIIHUHQFHEHWZHHQ WKHFUHGLWDQGGHELWFDUG"´ 54 respondents were 
absolutely right. 
x The respondents would take loan for the purchase of realty (in 142 cases). 
x An easy example of using the simple interest was answered by 80 % of respondents correctly, 13 % were 
not correct. 
x Respondents usually do not read the contents of contracts. 
x 6 % of respondents do not ask the uncertainties while signing a contract. 
The results of the third part of the questionnaire follow.  
x Frequently used financial products are: a bank account (in 150 cases), passbook savings account (65), 
credit card (81), debit card (63) and assurance (60). 
x Some of the respondents do not believe in safety of internet banking. 
4. Summary 
The knowledge questions in the questionnaire have the character of general knowledge important for person 
operating on the financial market. It can be seen from the results of the survey, that students in many cases have a 
reason for the completion their knowledge. Attitude questions showed that students do not always preserve the 
Figure 2 Venn diagram ± ³Who makes the budget?´RZQSURFHVVLQJ 
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intuitively correct. Knowledge questions showed that the knowledge of all students is on average less than 50 %; 
only 11 students have knowledge of at least fifty percent of every quiz question. Most students marked themselves 
with grade 2 or 3, but the results of the survey indicated grade 4. 
At the FIM, the Financial Literacy is not taught as a subject. Students therefore do not have a comprehensive 
overview of the basic relations on the financial market. Some of the topics are discussed peripherally in several 
subjects (such as simple and compound interest are discussed in Mathematics, the rate of inflation in Economy). 
Some students can use gained knowledge in isolation, but cannot classify them properly and use them in practice. 
During the study students do not learn some of the practical knowledge, which can greatly facilitate in the 
orientation on the markets of financial products and services after completing the studies - such as how to complete 
tax returns, how to determine whether a loan or mortgage is acceptable, why is it important to create a family budget 
and reserves, and last but not least how to run a business. 
Therefore we would like to suggest the introduction of the subject Financial Literacy. The subject should be 
taught in the second or the third year of studies, because it is assumed that the student acquires the basic economic 
and mathematical knowledge and the above mentioned subject can easily built on this experience. Subject itself 
should be structured into four main parts, such as monetary literacy, price literacy, budget literacy and legal literacy. 
The part monetary literacy should particularly comprise following topics: finances, financial products, financial 
market, the difference between job and business. The part price literacy should contain the price practices, taxes, 
inflation The part budget literacy should include assets, liabilities, balance, income statement, management of 
personal budget, financial planning, balanced / deficit / surplus budget, creation of the reserves. The part legal 
literacy should include signing contracts, credits and laws. To be successful in the process of financial education 
means, that it must be ensured that all educational activities together cover all the area of financial market (no sector 
or problem is forgotten). 
5. Conclusions 
The importance of the presence of financial literacy in education has been described. Results of the questionnaire 
were analyzed. On this basis the need for further education was identified. Key areas that should be included into 
new financial literacy subject were proposed.  
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